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Las Vegas Convention Center

With a new program debuting each year at 
the NACS Show, Ideas 2 Go shares emerging 
concepts that often redefine the convenience 
store industry, and new ideas to try in stores. 

Ideas 2 Go is the only video program of its kind,  
showcasing innovations and ideas in convenience and  
fuel retailing for more than 20 years. This printed guide 
highlights each convenience store featured in the program.

Sharing ideas is how our industry continues to grow and  
exceed consumer expectations. Advertisers can show  
retailers their support of innovative idea-sharing by 
participating in the guide.

Advertise in the 
2020 Ideas 2 Go 
Guide to maximize your 
brand’s impact at the NACS 
Show and throughout 2021.

Place your brand in front 
of more than 20,000 
retailers, wholesalers 
and distributors! 

•  Distributed to 3,000-3,500 attendees 
at the Ideas 2 Go General Session, 
kicking off the 2nd day of the expo

•  Reaching retail decision makers  
the first week of November with  
the post-NACS Show issue of  
NACS Magazine

•  Available at NACS 2020 main events

Reserve your
spot today!

Deadlines
Ad space reservation / August 2020
Materials due / August 2020

Full Page Ads Only. Same Specs as 
NACS Magazine.

Atlanta / Oct 1-4, 2019
Georgia World Congress Center

SELLSELL

Contact us today!
Stacey Dodge
Advertising Director/Southeast
(703) 518-4211 / sdodge@convenience.org

Jennifer Nichols
National Advertising Manager/Northeast
(703) 518-4276 / jnichols@convenience.org 

Sandy Smith
National Sales Manager/West-Midwest
(703) 518-4277 / ssmith@convenience.org 

With a new program debuting each year 
at the NACS Show, Ideas 2 Go shares 
emerging concepts that often redefine the 
convenience store industry, and new ideas 
to try in stores. 

Ideas 2 Go is the only video program of its kind, 
showcasing innovations and ideas in convenience 
and fuel retailing for more than 20 years. This 
printed guide highlights each convenience store 
featured in the program.  

Sharing ideas is how our industry continues to grow 
and exceed consumer expectations. Advertisers can 
show retailers their support of innovative idea-sharing 
by participating in the guide.

Advertise in the 
2019 Ideas 2 Go 
Guide to maximize your 
brand’s impact at the NACS 
Show and throughout 2020.

Place your brand in front 
of more than 20,000 
retailers, wholesalers 
and distributors! 

•  Distributed to 3,000-3,500 attendees 
at the Ideas 2 Go General Session, 
kicking off the 2nd day of the expo

•  Reaching retail decision makers  
the first week of November with  
the post-NACS Show issue of  
NACS Magazine

•  Available at NACS 2020 main events

Reserve your
spot today!

Deadlines
Ad space reservation / Aug. 20, 2019
Materials due / Aug. 30, 2019

Full Page Ads Only. Same Specs as 
NACS Magazine.

8 2017 NACS Ideas 2 Go

Minit Mart
Based in Vancouver, Washington, the 
Convenience Group takes a different route 
when it comes to traditional branding, 
making sure that each of its 15 Minit Mart 
convenience stores has a unique look and 
offer. The company customizes its stores 
to reflect the charm and characteristics of 
the local neighborhood while retaining the 
unique design features of older buildings.

Several of the stores were constructed in 
the 1970s, and the flat roofs, cinder blocks 
and dated nature of the buildings have kept 
them from meeting their full potential. For 
that reason, the company has significantly 
invested in full-scale remodels, beginning 
with Felida Store in 2013. 

The stores also emphasize the concept of 
being local whenever possible. Some stores 
are located near farms, so during the spring 
and summer months it’s common to find 
local and fresh produce on display. Other 
locally made products sold at Minit Mart 
stores are dairy, honey and northwestern 
wines and craft beer selections. 

Fast Facts: 
•  Each store is named according to the 

community where it’s located. 
•  The rural Felida Store was remodeled and 

restored to its 1930s charm, complete 
with farming memorabilia and graduation 
photos from a local high school.

•  Works closely with the local Clark County 
Food Bank, helping to raise tens of 
thousands of pounds of food for those  
in need. 

•  80% of the wine and craft beers sold at the 
stores are northwestern brands.

“We define a successful  
store by the number of times  
that door opens a day.”
– Don Rhoads, President

Ad Placement TBD
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Boozy Mango pairs the ever-popular 
mango with the tropical sweetness 
of guava. Your customers won’t be 
able to resist the taste of a party in 
paradise. Available for a limited time 
only in “2 for 99¢”, “Save on 2”, and 
“2 for $1.49” price points.

swishersweets.com 
800.874.9720
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This One Pub  
provides

Onsite Exposure,

Post-Show Exposure 
and Exposure  

throughout 2021.

Las Vegas / Oct 11-14, 2020
Las Vegas Convention Center

Stacey Dodge
Advertising Director/Southeast
(703) 518-4211
sdodge@convenience.org

Jennifer Nichols
National Advertising Manager/
Northeast
(703) 518-4276
jnichols@convenience.org 

Sandy Smith
National Sales Manager/ 
West-Midwest
(703) 518-4277
ssmith@convenience.org 

Contact us today!

2019 PROGRAM
Decades of showcasing the convenience and

fuel retailing industry’s brightest ideas


